
 

 

   
 

 

 
 

Empowering MATRADE to Keep 
Businesses Connected  

Due to Covid-19-related restrictions, MATRADE faced 
challenges in hosting its #MyAPEC2020 Exhibition in its 
traditional physical form. With the help of Fusionex’s 
cutting-edge technologies, MATRADE was able to take its 
#MyAPEC2020 Exhibition entirely online. 

 

Introduction 

Since its founding in 1993, MATRADE aims to empower, educate, 

endorse and elevate local companies to help them gain a competitive 

edge in foreign markets, connect them with foreign importers seeking 

Malaysian supplies, and promote the export of Malaysian offerings in 

foreign markets. One of the methods they employ to accomplish this 

goal is organizing trade fairs and exhibitions. 

 

In conjunction with hosting the Asia-Pacific Economic Cooperation 2020 

forum in Malaysia, MATRADE proposed the #MyAPEC2020 Exhibition 

both in physical and virtual format to promote Malaysian goods and 

connect local companies with foreign buyers. Fusionex was keen to 

support this virtual exhibition and applied to MITI to be a strategic 

partner to enhance the exhibition’s effectiveness and impact. 

 

 

 

 

 
 
 
 
 

 
 

 
 
Overview 
 

Client 

MATRADE 

 

Industry 

Government Agency 

 

Profile 

MATRADE is the external trade 

promotion arm of the Ministry 

of International Trade and 

Industry of Malaysia (MITI). 

With a 27-year history of 

supporting local companies on 

their journey of carving new 

frontiers in global markets, 

MATRADE's main goal is 

developing Malaysia's external 

trade especially the export of 

manufactured goods. The 

agency is also responsible for 

formulating export marketing 

strategies, conducting market 

research, and carrying out trade 

promotion and training 

activities.

 
 

 

 



  

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

The Challenges 

Due to the coronavirus outbreak, MATRADE pivoted to a fully digital 

exhibition as they were eager to keep their commitment of delivering an 

avenue in which local sellers and international buyers could meet, engage 

and do business.  

 

While the idea of presenting a virtual experience for its visitors was already 

part of MATRADE’s roadmap, the pandemic served as a catalyst that 

cemented their decision to go virtual, moving their entire trade fair online. 

As it was their first time holding an exhibition online, there were several 

customer needs that required addressing.  

 

The platform’s entire ecosystem had to be coalesced in such a way to 

facilitate the needs of exhibitors, buyers, visitors and business leaders while 

simultaneously delivering a seamless and conducive experience for everyone 

to connect to and gain value. It would also need a host of interactive and 

engagement tools for MATRADE to break down geographical barriers and 

allow exhibitors to reach out and gain potential partnerships, sales lead and 

business connections. 

 

   



  

 

The Solution 

The virtual platform which Fusionex had developed would no longer be playing a supporting role but had been 

retooled as the trade show’s primary platform – effectively pivoting the physical exhibition into a large-scale, 

digital event. 

Fusionex proposed to enhance the existing platform so it would allow MATRADE to attain all of its goals via a 

single platform. The new and improved robust platform with its comprehensive host of trade engagement 

systems and tools also prioritized the user experience to ensure attendees could easily navigate the virtual fair.   

Visitors who register could do so by simply logging in and setting their own agenda, deciding their own individual 

experience via the platform’s Digital Directory and Calendar features, which contained exhibitors’ booths, 

offerings, scheduled events, and itineraries. This allowed viewers to see what was going on at all times so they 

could plan and maximize their day.  

In line with MATRADE’s goal of promoting Malaysia’s external trade, the platform’s interactive features helped 

exhibitors expand their reach to international markets and encouraged invaluable engagement between 

Malaysian suppliers and global buyers with its Pitching and Webinar tools. These tools let exhibitors showcase 

their offerings, enable prospects to partake in two-way communication and participate in online networking 

sessions through arranged or ad-hoc B2B meetings. Fusionex’s advanced delivery processes and scaling allowed 

for high concurrent virtual attendee traffic and handling a multitude of meetings with ease, ensuring zero 

interruptions.  

MATRADE also wanted to gain a better understanding of the exhibition’s visitors, including which webinars and 

presenters were most engaging, how long attendees spent with different exhibitors, the amount of chats 

exchanged, the number of unique and repeat visitors, and the volume of webinar and seminar traffic. The trade 

show had generated an overwhelming volume of data.  

In order to derive invaluable insights from the data, Fusionex leveraged its advanced Big Data Analytics and AI 

solution, GIANT, to create a Centralized Dashboard. The dashboard allowed the data to be presented as 

compelling visuals that made it easy for users to digest, allowing them to gain a panoramic picture or zero in on 

the most granular details. 

 

 

 

 

 



  

 

The Benefits 

Through numerous engagements with MATRADE, Fusionex developed the Virtual Exhibition and Engagement 

platform that was able to deliver the first all-digital experience in Malaysia with the use of advanced interactive 

tools, seamless user interface and unparalleled technology support. As such, the event was a resounding success, 

creating an experience that attendees and exhibitors had not previously witnessed.  

 

MATRADE and their exhibitors gained the following benefits:  

Supporting and promoting a large number of Malaysian companies: In comparison the initial physical exhibition 

planned that house a limited number of exhibitors and the space for a set number of attendees, the #MyAPEC2020 

Exhibition’s digital nature saw a 59 per cent rise in the number of exhibitors. Local business owners could access 

international markets, increase business leads, and connect with prospective buyers – resulting in an overall boost 

of Malaysia’s export market.  

Virtual attendees actively looking to procure the right goods to suit their needs were able to meet myriad highly 

targeted and reputable suppliers in a single convenient location. Exhibitors, on the other hand, had the chance to 

showcase their goods and form business connections with a more receptive audience, thus, improving 

opportunities for sales. Thanks to MATRADE headquarters and its 46 overseas offices relentless effort in promoting 

the event and organizing business meetings, the exhibition garnered global incredible traction. 

 

Attracting high online traffic: Traditional exhibitions are highly dependent on location, a key factor that hindered 

attendance. MATRADE’s virtual event surpassed such geographical barriers and encouraged more people to visit, 

regardless of location as they did not need to travel or alter their work schedule to attend. The event exponentially 

increased the number of visitors from over 70 countries, surging the attendance rate and enabling exhibitors to 

e-meet, engage with and pitch their wares to attendees.  

This increase in visitor numbers meant greater rate of engagement, outreach and accessibility. The exhibition 

offered unique opportunities for exhibitors to interact with online visitors via interactive tools. Buyers interested 

in local supplies could easily request for one-to-one business meeting, which was quickly and seamlessly set up, 

allowing both parties to get down to business without delay or hassle.  

 

 

 



  

Effortlessly conduct webinars and pitch sessions: On average, each pitch session had more than 50 prospective 

customers tuning in. Exhibitors could present their offerings in entirely new and meaningful ways, no longer having 

to rely on just words to convince buyers. Local suppliers were able to complement their pitch presentations with 

interactive content, supporting documents and visually striking images to garner more interest. Those who had 

missed the live broadcast of the pitching sessions were able to view recordings of those sessions via the platform 

at their own leisure. 

Moreover, webinars were conducted with ease, helping exhibitors promote their goods and secure their reputation 

as industry leaders. Attendees also had access to informative speaker sessions and could even view recordings of 

these sessions later at their own leisure. Useful resources such as videos, documents, presentation decks and 

marketing materials were also easily available at each virtual booth.  

 

Utilize advanced analytics to uncover invaluable insights: A game changer for MATRADE and their exhibitors was 

the availability of Fusionex’s Big Data Analytics solution, GIANT, which allowed them to capture high volumes of 

data for measurement and analysis to gain an understanding of every action and activity that took place during the 

fair.  

With the actionable insights generated from the analyzed data, MATRADE had the impetus needed to guide 

decision-making regarding future events. These potent indicators of inclination and engagement would serve to 

confer a deeper understanding of their visitors and exhibitors as well as gauge which resources and features were 

most appreciated by visitors and exhibitors alike, allowing MATRADE to calibrate and refine future trade shows.  

 

Summary 

Fusionex’s solutions allowed MATRADE to not only successfully organize and execute their first fully virtual trade 

exhibition without a hitch, but form global connections to help develop and cultivate Malaysia's external trade. 

The platform also empowered MATRADE’s members with advanced tools to drive growth, amplify branding and 

generate qualified leads. These accomplishments demonstrated to MATRADE the true potential of going digital.  

As such, MATRADE is confident that virtual events will be part of their offerings for their members from now 

onwards and will continue using and enhancing the platform beyond #MyAPEC2020 for use in future trade fairs. 

 

- END – 
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Fusionex may make changes to the information, specifications and product descriptions set out herein at any time, without notice. 

Designers must not rely on the absence or characteristics of any features or instructions marked “reserved” or “undefined.” 

Fusionex reserves these characterizations for future definition and shall have no responsibility whatsoever for conflicts or 

incompatibilities arising from any changes to them. Please do not finalize any design with the information, specifications and 

descriptions set out herein if the same is marked as “reserved” or undefined”. 

 The products described in this document may contain design defects or errors known as errata which may cause the product to 

deviate from published specifications. Current characterized errata are available on request. Contact your local or nearest Fusionex 

sales office or your distributor to obtain the latest specifications before placing your product order. Copies of documents which 

have an order number and are referenced in this document, or other Fusionex literature, may be obtained by visiting the following 

website at www.fusionex-international.com. 
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